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Georgia Fowler is New Zealand-born
model known for walking in the Victoria’s
Secret Fashion Show.



https://www.iconicmanagement.com/models/246-georgia-fowler/
http://www.iconicmanagement.com
https://www.instagram.com/georgiafowler/
https://www.instagram.com/georgiafowler/

Georgia Fowler grew up between Australia and New Zea-
land, and was discovered at age twelve while accompanying
her older sister to a casting at a local modeling agency. She
received her first break walking in the 2012 Chanel show in
Versailles, and since then has made international runway ap-
pearances for designers such as Victoria’'s Secret, Miu Miu,
Armani, Balmain, Jeremy Scott, Alberta Feretti, Elie Saab,
Off-White, Phillip Plein.

With her glossy tousled hair, flawless figure and big blue eyes,
Fowler has appeared in magazines like Vogue ltalia, Vogue
France, Vogue Australia, W Magazine, ELLE, LOVE, CR Fash-
ion Book, GQ, Numero.

The effortlessly sexy Georgia currently resides in New York
City and enjoys spending quality time with her family (her
father is a professional golfer and their paths often cross
around the world), fitness, and the bustling nightlife in NYC.




Georgia Fowler
X
Victoria’s Secret Fashion Show

“l feel so incredibly lucky that my hard work and dedication
was recognised and | secured a spot in the line-up among
some of the most hardworking women in the industry.”
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ock, geck. homebody: the way Geor-
gia Fowler later describes herself
seems torally arodds with the ethereal
beauty who steps out of an elevator
and into a sprawling photo studio in
Manhattans Meatpacking District.
IHer hair in a bun. slicked as if by the
rain: she looks angelic if not wholly in-
nocent, with the sort of bee-stung lips
that cosmetic surgeons have made
fortunes trying to copy. Fowler has to
hop on a flight immediately after her
shoot with photographer Gilles Ben-
simon. Yer, despite the heetic day to
come, theres a striking tranquility
about her, aserenc quality perhaps instilled from an idyllie childhood
spent on the beaches of New Zealand.

Her father is Australian golf pro Peter Fowler, so athleticism
runs in the family. “When my dad wasnt on tour. he had me at the
cricket nets or at the driving range with him.” she recalls. *1 was quite
the tomboy. [ loved playing with the bovs and putting my hand up for
any and all sports available.”

Signed to a modeling contract ar age 12 after accompanying her
older sister to a local agencey in Auckland, Fowler was scouted by in-
dustry powerhouse IMG at 15. and moved to the ULS. at 18 to pursue
her carcer. “Having the biggest modeling agency in the world asking
you to move to New York was too much of an exciting opportunity to
turn down,” she says.

Now 26 and and a bona fide New Yorker, much has changed
since her free-wheeling youth, Fowler’s busy schedule is typically
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characterized by high-powered modeling shoots, glossy magazine
spreads, and glamorous red carpet appearances. She has walked in
runway shows for Chanel. Armani, Balmain, Miu Miu. Yeezy and
Off-White, among others, and has appeared in campaigns including
&M, Diesel. Banana Republic. Agent Provocateur, Gap and, per-
haps most notably, Victoria’s Secret. And even ifyou don't follow fash-
ion, you might have seen her in the music video for K)y‘n and Selena
Gomezs ItAin't Me.

“I always knew about Victorias Secret Angels and loved fashion
magazines, but I never really thought something like that would hap-
pen to a littde Kiwi girl who preferred to be barefoot than in a dress.”
Fowler says of her big break with the lingerie megabrand.

Of course her personal life has been suitably high profile as well,
and she’s been photographed with Leonardo DiCaprio and romanti-
cally linked to the likes of Harry Styles and Nick Jonas. But more re-
o

tly, the Kiwi cover girl has been embroiled in an entirely different

kind of commitment. “The amount of time | spend fiying, it fecls like
I'm in a relationship with Delra Air Lines.” she says. “They cancelled
on me last week. so we're kind of on the rocks ar the moment. I'm
looking for someone a little less all over the place.” Gentlemen, take
note.

Regardless of her jer-setting lifestyle, Fowleris all about keeping

it simple. “I'm pretty transparent. and what vou see is what you get.”
she says. “In the evening if I'm in New York. I'll end up at my apart-
ment cooking, or more likely ordering in, for a bunch of my friends.
with a bortle of wine and a board game or a movie.”

Which is justas well since becoming a huge suceess in the model-
ing world was no casy task. "I had five years of rejection for the show
before | finally booked it.” she says abourt landing a coveted slot in the
Victoria’s Secret Fashion Show. Even in the tace of setbacks, Fowler
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2 kid. While her modeling schedule
ity busy as a reenager, it didnt
 excelling in school. “T got grades

et into university my second to
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“IT WAS MY DREAM
SINCE BEFORE I CAN
EVEN REMEMBER,
ANDITDIDN'T
HAPPEN EASILY.

Opposite Page: Dress, LUXE FASIIION LABEL.
Sunglasses, DSQUARED2.
This page: Top & Skire, ALATA.
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https://www.iconicmanagement.com/artists/691-miss-fame/

“Georgia epitomises modern beauty,” says Billy Thurlow at IMG
London. “She’s a crossover between a commercial babe who
also triumphs at editorial and runway.”

READ FULL INTERVIEW @ HARPER'S BAZAAR U.K.

£

HARPER’S BAZAAR UK MARCH 2017

BY HUNTER & GATTI
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https://www.harpersbazaar.com/uk/fashion/fashion-news/news/a40253/watch-this-face-georgia-fowler/
http://www.papermag.com/miss-fame-transformation-2561488506.html

CROCODILE NECKLACE,
1975, CARTIER PARIS
Story has it that Maria Falix
walked into the Cartier Paris
bautique with her pat crocodils,
and requested that it inspire her
nxt jewellary piscs, The result:
a pair of jewelled cracodiles, ane
of emeralds and one of fancy
intansa yellow dismonds, that
could be worn a3 a necklsce
ar separataly as krooches:

MaxMara bodysue, $580.
wnd skiet. 31,410

VOGUE AUSTRALIA APRIL 2018

BY NICOLE BENTLEY



GIRLS’ WEEKEND
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HARPER’S BAZAAR AUSTRALIA MARCH 2018

BY DARREN MCDONALD

he scenie roude lo trans-seasonal dressing in draped fabrics
s punctuated with sr‘ulp tural j(?we[l(’r)_f, stopping a/ong the way
their hair, salt on their skin and sand between their loes g
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CR FASHION BOOK JULY 2017

BY BRITANNY ADAMS




CHRISTIAN DIOR TCR $1000, JEANS, $1150, AND BRIEFS, $1350; ERDEM SHOES, $1456. ALL JEWELLERY THROUGHOUT, MODELS CWMN.

HARPER’S BAZAAR AUSTRALIA APRIL 2017

BY DARREN MCDONALD



ELLE U.S. SEPTEMBER 2018

BY SEBASTIAN KIM




SO IT GOES MAGAZINE S/S18

BYJAMES WRIGHT




SELF SERVICE APRIL 2018

BY SEAN THOMAS

VOGUE MEXICO JULY 2017

BY BEN LORRIMER

“ Las cremas

hoy en dia estcn
formuladas
como atentic
lralamien
antient ejecinmicnt
que pr otegen'®




VOGUE PARIS AUGUST 2016

BY INEZ AND VINOODH
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After a decade in front of a photographer’s lens, model of the moment
GEORGIA FOWLER reveals her private side — and muses on jet lag,
long-distance love and using the minibar to treat puffy eyes

Photagraphed by SYLVE COLLESS
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HARPER’S BAZAAR MAY 2018’

BY SYLVE COLLESS .
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FOWLER

The biggest positive of social media is that it can
be used as a platform for anyone to show their

work and views.

Cambliii 60nbLLON NAKOC COLICETEN COCTOUT B TOM,
4YTO OHM — NPeKpacHas nnarpopma g\ AeMOoHCTpauum
CBOE paboTbl U BbIPaXKEeHNsi CBOEr0 MHEHUS.

= Tel nrobuwb counansHele ceTu? Ecnu ga, To

B YeM UX NpeumyLlecTBa? A ecnun HeT, TO Kakue

¥ HUX MUHYCBI?

— ¥ cumnTato, 4To camblil BoNbLOW NNKOC colceTen
COCTOWT B TOM, 4TO OHW — NpeKpacHan nnatdopma
AnA geMoHcTpauun ceoeil paboTbl U BbipaXeHus
CBOEro MHeHWA, 1 OHW AOCTYMHbI BCEM W KaXKOoMy.
Hanpwmep, doTorpadam Tenepb ropasgo Npolye
LEeMOHCTPUpPOBaTh CBOW paboTbl Ha cTpaHnuax
nonyyaTe NPUrNaweHnsa Hanpamyio 6es3 areHTcTB.
Tak e aTo paboTaeT U B MogeneHoM BU3Hece

1 B gpyrux obnactax. OgHake, ecTe W MUHYCHI.
Camble 6onbluMe W3 HUX — NONbITKa onpasabiBaTk
OX¥WAaHWAa W cpaBHeHWe ceba c gpyrumu, CnegyeT
NOMHWTbL, 4TO N0 PEAKO BbiKNagbiBawT NocThl,
korga um nnoxo. MiHctarpam cnefnyet BOCNpUHUMATE
KaK cBOeoBpa3Hyio NNNIDINI0 XXN3HW, Bedb OH

He oTobpa’kaeT XKW3Hb TaKoil, Kakas oHa ecThk. A
[eNcTBNTENbHO Xenaio, 4Tobbl BCe oTopBanch

OT 3KPaHOB U HacnaXgannuck MoOMeHTaMn peanbHon
KN3HW, U 8 Npu3biBato Bac 6biTe 3Aech 1 ceifyac.

— CuyuTaellb N1 Tbl, YTO MOAHbIE N3QAHUS
(*ypHansl, KONOHKH) 6onee BocTpeGoBaHbI

B OHNaiH BEpCUKN, HeXXenwn B neyaTHoM Bnae?

Kak Tbl OTHOCULIBCS K 3N1IeKTPOHHBIM BEPCUAM
JKYpHanoB 1 TOMY, Kakum o6pa3om MmofiHble 6peHpbl
WCNONL3YIOT counankHbie ceTn? Kakas TBos
nwbéuman counansHan cets? (MHcTarpam, Tentrep,
deiic6yk)

— A nwbnwo MHCTarpam 2a 7o, 4TO MOTy Tam
nokaskiBaTk CBOW paboThl U T acneKThbl XXU3HN,
KOTOPEIMW A XoTena 6kl NOgenuTLCA, HO, MOBEpPLTE,

- Are you a proponent for social media? If so,
what do you believe the benefits are? If not,
what do you believe the negative effects are?
Do you think there are both pros and cons to
social media?

— | think the biggest positive of social media is
that it can be used as a platform for anyone to
show case their work, and views. For example,

it has become a lot easier for photographers to
show their portfolio on their pages and therefore
be booked maybe without even having an
agency- same goes for models, and many other
professions. There are however, negatives. The
biggest for me is trying to manage expectations
and not compare yourself to others. We must
remember that usually people are not posting the
low times, and therefore instagram is a not always
a true portrayal, but should be thought of as more
of a fantasy. | do wish we all put our heads up a
little more and enjoy the moment rather than living
it through a device, so | challenge you to try to be
in the moment,

- Do you think that fashion (magazines,
campaigns, editorials) are more successful
online rather than in print? What are your views
on web magazines and how fashion brands
use social media? What is your favorite type of
social media? (Instagram, Twitter, Facebook,
etc.)

— | love instagram for show casing my work, and
parts of my life | choose to share- which trust me is
not all.
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Agent Ingo Nolden in(@iconicmanagement.com
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