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Bambi Northwood-Blyth is an Australian born
model and actress.

NORTHWOOD
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Australian model Bambi Northwood-Blyth was discovered
after she missed university orientation, and stumbled into
a modelling agency by chance. For six months, she mod-
eled steadily, mostly test-shoots and in showrooms, and was
eventually sent abroad to walk the international runway col-
lections. She received her big break upon appearing in a
Balenciaga show, her first-ever runway show - a major coup
for the unusually petite model — as well as walking for Karl
Lagerfeld in Chanel. Shortly thereafter, Northwood-Blyth
booked her first-ever advertising campaign, the relaunch of
the Calvin Klein's CK One fragrance, photographed by Ste-
ven Meisel.

Widely admired for her deceptively carefree personality, her
infectious and never-ending supply of energy on set, and of
course those artfully untamed eyebrows, Northwood-Blyth
has had the pleasure of working with Armani, Hogan, Top-
shop, H&M, Tommy Hilfiger, and Rihanna for River Island
photographed by Mario Sorrenti.

Northwood-Blyth has appeared on the covers of Vogue Ja-
pan, Elle Australia, Marie Claire ltaly, V Magazine, Harper’s
Bazaar Australia and Spain, Oyster, and French Revue des
Modes. In addition to the aforementioned, select editorial
features include Vogue Australia, CR Fashion Book, Russh,
W, and i-D magazines.

To top it all off, Northwood-Blyth is a budding entrepreneur
and street style star. Her BBAM clothing is sold in a various
boutiques in Australia, and she has even launched her own
line of rosé. She is also an ambassador for Meat Free Week,
a charity that raises awareness for factory farming and animal
cruelty, and actively involved with Australia’s Reach Founda-
tion, an organization dedicated to mentoring at-risk youth.



LA TENDENCIA COLOR
BLOCK VIENE MAS
FUERTE QUE NUNCA
PARA LOGRAR UN MA-
QUILLAJE EXTROVER-
TIDO, QUE SOLO LAS
MAS ARRIESGADAS
SABEN LLEVAR, . TE
ATREVERIAS?

BRAZALETE Y ARETES,
RESONANCE DE CARTIER.
CHAMARRA, LACOSTE,
LENTES, ILLESTEVA

FOTOGRAFOS
ALEB & GLADYS

Bambi Northwood has appeared in countless fashion magazines
such as Vogue, Harper’s Bazaar, Elle, L’Officiel among others.
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THE YEAR

THA

CHANGED

MY LIFE

Like a phoenix rising from the ashes, model Bavisr NorRtuwoon-BLyTH

has turned every challenge — from a chronic health issue to a terrifying

accident and the demise of her marriage — into an opportunity for

growth. Now, she says, she’s stronger than ever

HILE T WAS GROWING UP,

my childhood, categorising them
into seven-year collections based
on philosopher Rudolf Steiner’s
theory of human development.
He proposed the 1dea that people
develop in seven-year cycles that are linked to astrology. The cycle
from age 21 to 28 is associated with the sun, elements of intellect,
the soul and consciousness, and coming into your own. As [ pass
from one cycle into another — turning 28 this past June — [ teel
as 1f [ have shed my adolescent skin and am standing in the sun

as a woman who knows what she wants and is comfortable and
confident. Though the past year hasn't been withour its hard-
ships, I feel [ am ready to forge ahead into this new cycle using
the lessons I've learnt to my advantage.

In the past year alone, I've moved to New York full-time, into
my own apartment, and started studying a bachelor of business

degree in social entrepreneurship [online with the University of

Canberra], which is about making a positive impact on the envi-
ronment and people, so it’s very rewarding. I've been travelling to
places 1 love most in the world: Greece, Italy, Spain, Cannes,
Jamaica, back home to Australia — the list goes on. I have worked
for clients in the modelling industry whom [ have wanted to
work with since | started out almost a decade ago. And, most
recently, I've been cast in a lead role in a new TV show, filming
in 2019 — a longtime dream of mine. I've also been able to really
delve into charity work, using my platform and voice to speak
about causes that are important to me, namely type 1 diabetes.

I am an ambassador for and sit on the global council of Beyond
Type 1, an organisation with a mission to help and inspire people
to live beyond type 1 diabetes. There are global meetings and
events with people from all walks of life who have type 1,and it
really lovely to be surrounded by people who know what you're
going through. [ was diagnosed with type 1 diabetes when 1 was
12. The first thing the doctor told me was, “*Stephanie, you have
a medical condition, not a life sentence.” While the doctor’s

my parents made photo albums of

words comforted me, it was daunting. I would have to have eight
injections and take 10-12 blood tests per day. [t’s taken me a long
time to talk about my condition publicly. But now, through social
media, 1 feel like I'm able to showcase the real sides of life —
when you're laughing, crying, having a tough time.

People often think, Bambi: glamonr, modelling, but with Instagram,
I can show the down days, the eight injections a day, glucose tests
in the middle of the night when I'm sweating all over and scared.
I can show the imperfections in my life in a social media world
that can, at times, be gilded.

Last year, | tound myselt in the middle of the most frightening
sittiation I'd ever been in. My life was turned upside down.
[In March 2017, Northwood-Blyth’s then husband, Ksubi
co-tounder Dan Single, fell 35 metres from the third-floor
balcony of a Paris hotel, leaving him with a broken pelvis and
hips, shattered legs and, initially, the prospect of never walking
again.] Dan’ accident and the aftermath of it was one of the
hardest and toughest experiences [ have had to face. | met Dan
when [ was very young, just out of high school. I love him, and
we have learnt a lot together. He was great at helping me with my
diabetes and my lifestyle. But our plans drifted apart — the picture
of what I saw in my future was very different to what he saw.

After the breakup, I thought the sadness and despair [ was
feeling would last forever. Thankfully, it hasn’t. What helped me
push through was putting my hand up and asking for help. In
doing that, [ realised how many exceptionally amazing people
I have surrounding me. [ saw first-hand how inspiring and
empowering it can be to ask for help and be receptive to it.

This past year has been the year that changed me. I've seen that
life can flash before your eyes. I had to re-evaluate what 1 wanted
to do with my life and who I wanted in it. I've had to take control.
I'm more resilient and focused on building a successtul career and
future that includes modelling, studying, acting and business. For
the past year, ['ve dedicated myself to my career more than ever
before and I've really reaped the benefits. This is a new cycle in my
life and 'm looking torward to what the future holds. [u]

For more on type 1 diabetes, visit beyondtypel.org.

= ()
(}(S HARPERSBAZAAR.COM.AU Seprember 2018

JENNIFER STENGLEIN

s often think,
wur, modelling,
Hnstagram, | can
down days, the
Etions a day, glucose

the middle of the

hen ['m sweating all

over and scared.”




Rabe,
Balmain.




ELLE MEXIC i



TLLAJE

<Que aporta? Las mujeres
jovenes usan ¢l eolor para sentir
que van a la moda. Su preferido
¢s ¢l maquillaje de ojos y. ranto
para este como en ¢l tinte,
eligen tonos llamativos.

Delos 152 los 25 anos se esti
dispuesta a experimentar con
los II'"\'CI'HE)H mnos tanto e¢n
tintes capilares como en el
maquillaje. A partir de los 25
las personas adopran colores
mads sobrios y tienden a
experimentar menos en cuanto
a 5u estilo personal.

VOGUE MEXICO DEC2019

_ANNE MIENKE

ANNE MENKE. En la modeloy vesride de Valentino.
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Se os anos 2000 foram algo mais do que a década dos
duetos, nao nos conseguimos lembrar. Nelly e Kelly.
Alicia Keys e Usher. Beyoncé e Jay-Z. Jennifer Lopez e Ja
Rule. Eminem e Dido. Nesta ode a dualidade, Bambi traz
a decadéncia a arte classica e pisca o olho a verdadeira
rainha da pop. Marie Antoinette, hoje, seria assim. E faria
um dueto connosco. Fotografia de Sonia Szostak. Realizacdo de Claudia Barros.

?

Macac&o em licra, € 240, OFF-WHITE C/O VIRGIL
ABLOH. Oculos em massa, € 390, PAWAKA. Brincos
Samira Hoops 4" em ouro amarelo, € 600, JENNIFER
FISHER. Anel vintage em bronze, € 19,90, AS DE
ESPADAS. Sandalias em pele, € 890, PRADA. Na pagina
ao lado: vestido vintage em malha de seda, VERSACE.
Brincos em PVC, € 9,90, BALABOOSTE. Colar em bronze
e ouro com madrepérola, € 1.880, e corrente em bronze
e ouro com madrepérola, € 1.810, ambos CHANEL.
Correntes sobrepostas em metal, ambas da produgdo.

VOGUE BRAZIL
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ADD WARMTT

You need radiance-boosting make-up all
the more when it’s cold outside. Some pros
recommend wearing more foundation to

protect your skin, but that canlead to a
cakey finish. We think a BB cream and
blusher give a colourless face more natural
dimension. Start off with Kiehl’s Supcr
Multi-Corrective Eye-Opening Serum,
£36 for 15ml, to plump up the most fragile
areas of the face. Then, for a balmy sheen,
apply Burberry Fresh Glow BB Cream,
£30. Chanel Le Blush Créme Chanel in
Présage, £28, is a cheek colour that suits
every skin tone. Finally, pat Chanel UV
Essentiel Complete Sunscreen Broad
Spectrum SPF50,£41, over your make-up.
It’s light but protective and leaves a dewy
finish, which is W'h}' you app]}' it after your
make-up, rather than befo

MAKE-UPBY SONLA DEVENEY AT ONE REPRESENTS USING KIEHLS SINCE 1851. HAIR BY GOW TANAKA USINGKIEHLS SINCE 1851 MODEL: BAMBI NORTHWOO D-BLYTH AT IMG MEW YORK. THE TEAM SHOT ANDSTAYED AT THE SUN SIYAM IRU FUSHI, MALDIVES.
BEACH VILLAS START AT £218 PER NIGHT INCLUDING BREAKFAST. TOBOCK, VISIT THESUNSIYAMCO M/IRUFUSHL TRANS MALDIVIAN AIRWAYS RUNS DAILY SEAPLANE TRANSFERS TO THE ISLAND FROM £297 RETURN. TD BOCK VISIT TRANSMALDIVIAN.COM
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MANTEAU REBRODE DE
SEQUINS ET MAILLOT DE
BAIN EN NECPRENE,
FENDI. SANDALES, ZADIG
& VOLTAIRE.

TOPFOULARD,
HERMES,
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The social-season stvle perennial finds fresh
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Chaqueta marinera, de
Denim & Supply Ralph
Lauran (245 €}; camisa,
de &0ther Stories
(B5 €); falda pareo
hawaiana, de Maison
Martin Margiela
(530 €); y bikini, de
Rose Marin (120 €},
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ala eternidad

Suena con playas infinitas de aguas turquesa con
vestidos largos, sedas, neopreno y transparencias.
La inspiracion marinera en su version mas
relajada y femenina te lleva al ecuador del verano
para disfrutar del relax en codigo sailor renovado.
Fotos: Hilary Walsh. Realizacién: Belén Zavala

GLAMOUR SPAIN_JULY 2015_HILARY WALSH
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A strong army presence was at playon
theAWl-ﬁL catwalks. Khaki tones were
everywhere; power brows, essential.
Hone the look with military precision
— here are your secret weapons

phs by ENRIQUE BADULESCU
lingby 1L1ISA OXENHAM

IR GET BACKTO BASE
oo < ;. Make autumn’s military look work for you by channelling our epic Australian model Bambi (and of course Brit beauty Cara
1 Delevingne). Tt’s all about their signature combination of structured brows teamed with gleaming skin and a plumped-up pout, says

= ’:q : Jamie Coombes, Dior national make-up artist. I you've recently married an oligarch, then ridiculously-hydrating La Prairie Cellular

l Swiss Ice Crystal Cream, £210, is the perfect way to start, or if not try Vichy Aqualia Thermal Rich, £16. Next tum to BB creams,
pore-refiners and lightweight highlighters to make skin glow without covering up freckles. Using fingertips, smooth Kiehl's Micro-

Blur Skin Perfector, £23, all over your face starting with your Tzone, then apply Diorskin Nude BB Cream, £30, on top with a sponge
for a tad more coverage. Finally, swipe Revlon PhotoReady Skinlights, £12, over your cheekbones, eyes and nose for a dewy finish. b

Jumpsuit, Alexis Mabille; necklace, H.5amuel

MARIE CLAIRE UK -SEP2014 _ ENRIQUE BADULESCU
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Northwood-Blyth booked her first-ever advertising campaign, the relaunch of
the Calvin Klein’'s CK One fragrance, photographed by Steven Meisel. She
has had the pleasure of working with Armani, Hogan, Topshop, H&M, Tommy Ve
Hilfiger, and Rihanna for River Island photographed by Mario Sorrenti.
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BURBERRY X MYTHERESA THE BEACH CAPSULE_JULY 2019_ RONALD DICK



MARLI NEW YORK 2022 MAKING AN ENTRANCE CAMPAIGN_MARCH 2022_DEAN ISIDRO
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MARGARET ZHANG
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Bambi
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The new beauty ideal is
all about personality and
owning your look. | love
that beauty is becoming
more diverse and | think

It's a great time to be in
this industry.

GOOD AMERICAN_APRIL 2018
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RED CARPET

MAKING AIDS HISTORY
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BAMBI

NORTHWOOD

Agent Ingo Nolden in@iconicmanagement.com
T. +49 30 30 877 95
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